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Executive Summary

This report provides a comprehensive overview of the collaborative work carried out by committed
partner organizations under the secretariat, Maharashtra Urban WASH and Environmental Sanitation
Coalition, to celebrate Menstrual Hygiene Day (MH Day) 2023. MH Day is an annual event observed
worldwide on May 28th to highlight the importance of maintaining good menstrual hygiene. Since its
inception in 2013 by the non-profit organization WASH United, MH Day has aimed to raise awareness
about the challenges women face during menstruation and mobilize various stakeholders to address
these issues. The primary objective of the day is to raise awareness about the challenges women face
during menstruation and to harness the collective influence of non-profit organizations, government
agencies, individuals, and the media to address these issues. Since 2014, the celebration of Menstrual
Hygiene Day has served as a platform to engage decision-makers and stimulate action to improve
menstrual health and hygiene conditions globally.

Maharashtra Urban WASH and Environmental Sanitation Coalition (Maha-UWES-C) —a joint initiative
of the Regional Center of Urban and Environmental Studies (RCUES) of All India Institute of Local Self
Government (AIILSG), Mumbai and UNICEF, Maharashtra, has undertaken multiple activities during
the Menstrual Hygiene Week 2023. These are in collaboration with the help of Swachh Bharat Mission
Gramin 2.0 and various departments of Government of Maharashtra (GoM) like Rural Development
Department, Water Supply and Sanitation Departnment, Department of Education, Department of
Health and Deendayal Antyodaya Yojana-National Urban Livelihoods Mission (DAY-NULM) under
Urban Development Department. The activities were organized mainly from the 25" of May to the
31 of May 2023 for multiple stakeholders involving various age groups, and professions. The
celebration emphasizes the direct and indirect linkages between SDGs and Menstrual Hygiene and
Management. This included capacity building of women groups (SHGs, CBOs, CSWs, ICDS, women
from tribal community, school students, teacher and parents etc.) youth and adolescents collaborated
with Maha-UWES-C to celebrate. In addition to this, MAHA-UWES-C this time partnered with
MahaPECONet and its associated partners for scaling up the initiative and creating maximum impact
with reach like Kshitij Foundation, Myana Mahila Foundation, SACRED, Vacha Trusts, Muktai Bahu
Udeshiya Seva Vikas Sanstha, Social Empowerment & Voluntary Association, Indo-Global Social
Service, Dnyandeep Rashtriy Samajik V Shaikshanik Vikas Sanstha, Abhinav Bharat Samaj Seva Mandal,
URMEE Urban Rural Management Empowerment Establishment, Grameen First Development
Foundation, Muktai bahu udeshiya Seva Vikas Sanstha, CASA and Idobro Impact Solutions etc.

These individuals and community groups were inspired to not only acquire knowledge but also to
disseminate it at the grassroots level, aiming to contribute towards the global agenda of eliminating
the taboos surrounding menstruation and normalizing it as a natural aspect of life. We strongly believe
that the combined impact of capacity building, and awareness sessions carried out by partner
organizations through Maha-UWES-C and implementation at grassroots also creating infrastructure
for MHM, will lead to significant improvements in MHM in Maharashtra. The sustained efforts and
commitment will contribute to the long-term goal of ensuring that all women and girls have access to
proper menstrual hygiene facilities and information. In conclusion, the collaborative work of partner
organizations under the MahaWASH Coalition during Menstrual Hygiene Week 2023 has laid the
foundation for positive change. By addressing the challenges associated with menstrual hygiene and
promoting awareness. The collective efforts of the organizations involved, combined with the support
of government agencies and local communities, will pave the way for sustainable improvements in
menstrual hygiene practices and the overall well-being of humans. Menstrual Hygiene Week 2023
achieved a significant amount of direct engagements of Adolescent girls, pregnant women and
lactating mothers including school children involving men against Menstrual Misconceptions and
Equity. Maha-UWES-C along with MahaPECONET with support of UNICEF Maharashtra and through
the collaboration with over 22+ Development Partners have directly reached around 325018
Individuals including Men this time. And has an indirect reach of around 639407 Individuals.
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Glossary

Menstrual Health and Hygiene (MHH)

Menstrual Health and Hygiene (MHH)
encompasses the needs of individuals who
menstruate, ensuring they have access to
essential information, supplies, and infrastructure
to manage their periods with dignity and comfort.
MHH goes beyond menstrual hygiene
management and recognizes the broader
systemic factors that link menstruation with
health, gender equality, empowerment, and
more.

L

Localizing the Sustainable Development Goals
(SDGs)

Localizing the Sustainable Development Goals
(SDGs) involves considering sub-national contexts
in the pursuit of the 2030 Agenda. This includes
adapting goals, targets, means of
implementation, and utilizing indicators to
measure and monitor progress at the local level.
Localization encompasses two aspects: utilizing
the SDGs as a framework for local development
policy and enabling local and regional
governments to actively contribute to SDG
achievement through bottom-up actions.



Acronyms

AlILSG
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Gol

GoM
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ICDS
Maha-UWES-C
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SHG / SHGs
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1. Introduction

Menstruation, from a scientific perspective, refers to the regular release of blood, secretions, and
tissue debris from the uterus in non-pregnant female primates of reproductive age. It occurs
approximately once a month and signifies the return of the uterus to its non-pregnant state after the
ovulation process. Menstruation is a natural and essential biological process that every female
experiences. Unfortunately, it faces significant social stigma and is surrounded by taboos that
exacerbate the challenges faced by women in dealing with this normal bodily function. Inadequate
menstrual hygiene impacts health and education, with immediate consequences.!

Menarche marks the beginning of menstruation, a crucial phase in a female's physiological
development, requiring regular management of menstrual blood, addressing contraceptive effects on
bleeding, and addressing menstrual discomfort and disorders with inadequate awareness, diagnosis,
and treatment options. In most societies, menstruation is burdened with social taboos and a culture
of secrecy, which can impede the ability to manage menstruation comfortably and confidently.

The theme for MH Day 2023, 'We are committed,' aims to raise awareness and promote the vision of
normalizing menstruation by 2030. The vision includes ensuring affordable access to a variety of
menstrual products, providing comprehensive information about menstruation to all individuals,
eliminating period stigma, and ensuring the availability of period-friendly water and sanitation
facilities worldwide. These suggest the direct impact on the Sustainable Development Goals (SDGs)
through the sectors like Education, Gender, Health (Sexual and Reproductive Health; Psychosocial
Wellbeing), and Water, Sanitation and Hygiene (WASH).2 The SDGs are a collective agenda that
identifies how the global society can enable sustainable economic, social, and environmental
development for all, with an ambitious set of 17 goals and the respective 169 targets.

While highlighting the relevance of menstrual health and hygiene across a broad set of globally
accepted 17 SDGs the researchers have indicated that MHH may align with SDGs in the following
ways?.

1) MHH directly contributes to achieving a given SDG (MHH directly contributes to SDGs)

2) MHH contributes to achieving a given SDG through clear indirect pathways (MHH indirectly
contributes to SDGs)

3) MHH is influenced by progress towards a given SDG (SDG directly contributed to MHH)

4) Potential but unclear relationship between SDG and MHH (SDG indirectly contributes to MHH)

Examining SDG 3, which focuses on health, it becomes evident that achieving health and well-being
for all is impossible without adequate Menstrual Health and Hygiene (MHH) practices, knowledge,
access to healthcare, and support. Similarly, SDG 4 emphasizes inclusive and equitable quality
education, but the absence of safe and clean toilets in schools can hinder girls and female teachers
from effectively engaging in the learning process. SDG 5, which promotes gender equality, cannot be
achieved without creating social and physical environments that enable safe, hygienic, and
comfortable management of menstruation in schools, workplaces, and households. This highlights the
direct linkages between MHH and the SDGs.

1 Tiwary AR. (2018), Role of menstrual hygiene in sustainable development goals. Int J Health Sci Res; 8(5):377-387
2 Marni Sommer, Belen Torondel, Julie Hennegan, Penelope A. Phillips-Howard, Thérése Mahon, Albert Motivans, Garazi
Zulaika, Caitlin Gruer, Jacquelyn Haver, Bethany A. Caruso & Monitoring Menstrual Health and Hygiene Group (2021), How
addressing menstrual health and hygiene may enable progress across the Sustainable Development Goals, Global Health
Action, 14:1, 1920315, DOI: 10.1080/16549716.2021.1920315
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In addition to SDG 6, which addresses water, sanitation, and hygiene (WASH) facilities, poverty and
inequality (SDG 1) play a significant role in influencing access to menstrual materials. The need for
proper disposal systems for menstrual waste also has implications for the environment (SDG 15) and
requires consideration by rural and urban planners in terms of gendered sanitation and basic services
(SDG 11).

By linking MHH with the SDGs, we not only recognize the interconnectedness of MHH with other
global priorities but also facilitate the development of indicators and measures that can be integrated
into existing systems for tracking each of the linked goals.



1.1 Menstrual Hygiene Week 23" May to 31t May 2023: Key
Themes and Messages

Menstrual Hygiene Day, observed annually on May 28th, serves as a platform to address a multitude
of significant themes that are crucial for advancing menstrual health and well-being worldwide. These
themes encompass a range of issues, each holding its own significance and contributing to the overall
goal of creating a more inclusive and informed society. The Coalition celebrated the MHM week by
focusing on key themes as follows:

Themes -

1) Awareness on Menstrual Hygiene Day (#MenstrualHygieneDay): This annual event on May 28th
aims to raise awareness and promote good menstrual hygiene practices.

2) End Period Poverty (#EndPeriodPoverty): This theme refers to the lack of access to menstrual
products, education, and facilities, which can affect menstruators around the world.

3) Sustainable Menstruation (#SustainableMenstruation): This theme focuses on eco-friendly
options for menstrual products, such as reusable pads, menstrual cups, and period underwear.

4) Menstrual Education (#MenstrualEducation): This theme highlights the importance of educating
girls and women about their menstrual cycle, anatomy, and hygiene.

5) Menstrual Health and Well-being (#MenstrualHealth): This theme focuses on the physical,
emotional, and social aspects of menstrual health, including menstrual disorders, mental health,
and stigma.

6) Menstrual Equity (#MenstrualEquity): This term refers to the need for equal access to menstrual
products, education, and facilities for all girls and women, regardless of their socioeconomic
status.

7) Menstrual Rights (#MenstrualRights): This theme highlights the need for recognizing menstrual
health as a human right, and advocating for policies that support menstrual health and well-being.

8) Menstrual Health in Emergencies (HMHMInEmergencies): This theme focuses on the challenges
and solutions for managing menstruation during humanitarian crises, such as natural disasters or
conflicts.

9) Menstrual Health and Menopause (#MenstrualHealthAndMenopause): This theme highlights the
importance of addressing the menstrual health needs of women transitioning to menopause,
including menstrual disorders and health risks.

10) Menstrual Health and LGBTQ+ Communities (#MHMANdLGBTQ): This theme focuses on the
unique menstrual health needs and challenges faced by LGBTQ+ individuals, and the need for
inclusive and accessible menstrual health services.

11) Period-Friendly Toilets For All (#PeriodFriendlyToiletsForAll) The theme talks about easy access to
safe and period-friendly toilet infrastructure to be built for women and other genders considering
the end-to-end menstruation process.
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2.Local Actions for Global Impact

The Sustainable Development Goals (SDGs) apply universally to all the nations, and local governments
play a crucial role in localizing and implementing these goals. Local governments act as intermediaries
between national governments and communities, bridging the gap and ensuring effective
implementation of the SDGs. To achieve menstrual health and hygiene targets within the SDGs,
collaborative efforts are required from international, national, sub-national, and local governments,
as well as various stakeholders such as civil society organizations, the private sector (including micro,
small, and medium enterprises), academia, and individuals.?

In line with this approach, MAHA-UWES-C and its partner organizations organized awareness and
training sessions to commemorate Menstrual Hygiene Day 2023. These activities aimed to take a
holistic approach, addressing not only health education, menstrual hygiene, and waste management
but also exploring opportunities for employment and marketing of menstrual hygiene products. The
involvement of local communities, non-governmental organizations, and government organizations
throughout the week highlighted the importance of collaboration and knowledge transfer in achieving
comprehensive menstrual health and hygiene goals.

2.1 Gamification of Menstrual Hygiene a Revolutionary
Change
2.1.1 Go Nisha Go, a role-play, choice-based mobile game available in India teaches

girls about menstrual health. / Game of Choice Not Chance project, Howard
Delafield International

Women and girls in India, like many places in

the world, are often not taught about their

human physical anotomy and menstruation.
And it's not only the female half of the
population  lacking in  menstruation
knowledge. This information gap contributes
to stigma and taboos that prevent people
who menstruate from fully engaging in
community and economic life.

A scarcity of safe, private latrines at work and

;
£ A4

Figure 1 Go Nisha Go, a role-play game people menstruate, impacting their health,

school creates additional barriers when

development, and access to opportunities.

3 Global Taskforce of Local and Regional Governments, UNDP, UN Habitat (2016), Roadmap for localizing the
SDGs: Implementation and Monitoring at Sub-national Level

4 https://medium.com/usaid-2030/how-a-mobile-game-is-normalizing-periods-and-creating-
access-to-products-through-gameplay-532afee035e2Mobile Game is Normalizing Periods and

Creating Access to Products Through Gameplay



https://medium.com/usaid-2030/how-a-mobile-game-is-normalizing-periods-and-creating-access-to-products-through-gameplay-532afee035e2
https://medium.com/usaid-2030/how-a-mobile-game-is-normalizing-periods-and-creating-access-to-products-through-gameplay-532afee035e2

2.1.2 Essar Foundation’s Sahej App — One-stop solution for menstrual hygiene
management

Essar Foundation’s Sahej is an Android-based app that offers a one-stop solution for menstrual
hygiene management. The app features a one-of-a-kind e-store of menstrual products manufactured
by women-led micro enterprises and SHGs. It also provides a platform to donate sanitary napkins to
underprivileged women, as well as equip Aanganwadi workers with the right information for
educating girls from rural India on correct menstrual hygiene. Additionally, the app provides for unique
ways to promote menstrual hygiene awareness through interactive game-based learning, educational
videos by renowned doctors, and a period tracker.

App available on Google Play Store

It’s NOT a curse,
It’s NOT a disease,
It’s the very IDENTITY OF A WOMAN

End the stigma. Period.

=
., Launching SOheJ 5
an initiative by Essar Foundation
a complete menstrual health and hygiene

solution so that you bleed with pride

Download the app for more

&

Figure 2 Essar Foundation’s Sahej is an Android-based app

2.2 Leading with our partners

MAHA-UWES-C, which is a joint initiative of the Regional Center for Urban and Environmental Studies
(RCUES) of All India Institute of Local Self Government (AIILSG), Mumbai, and UNICEF Maharashtra,
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facilitated a common platform for the local level community groups (SHGs, CBOs, CSWs, etc.), non-
profit organizations, private and government organizations to come together and collaborate to work
towards a common mission of improving WASH related services (including menstrual health and
hygiene) in Maharashtra. The various departments of Government of Maharashtra (GoM) like
Department of Education, Department of Health and Deendayal Antyodaya Yojana-National Urban
Livelihoods Mission (DAY-NULM) under Urban Development Department of Government of
Maharashtra (GoM) have joined the platform to support improvement in menstrual health and
hygiene.

MAHA-UWES-C this time partnered with MahaPECONet and its associated partners for scaling up the
initiative and creating maximum impact with reach. MahaPECONet brought extraordinary
contribution by activating its associated partners who leveraged the activities in their own way with
their beneficiaries. A consultation meeting with partners of both Maha-UWES-C and MahaPECONet
paved the way for multiple partnerships with organization like Kshitij Foundation, Vacha Trusts, Social
Empowerment & Voluntary Association, Indo-Globle Social Service, Society, Dnyandeep Rashtriy
Samaijik V Shaikshanik Vikas Sanstha, Abhinav Bharat Samaj Seva Mandal, Grameen First Development
Foundation, Rise Infinity Foundation and Idobro Impact Solutions and many more initiated the
awareness building on Menstrual Hygiene aligning the activities to all 11 themes under We Are
Committed.

2.3 Engaging Grassroots Communities for Collaborative
Meaningful Impact

The partners of MAHA-UWES-C organized a series of activities from May 25th to May 31st, 2023,
aiming to raise awareness about menstrual health and hygiene across Maharashtra. These activities
encompassed various initiatives:

1) Empowering master trainers in self-help groups (SHGs), community-based organizations (CBOs),
and community social workers (CSWs and in communities) through educational sessions on
menstrual health and hygiene. The trainers were encouraged to spread knowledge through
engaging activities such as group discussions, MH bracelet making, the Red dot challenge, and
debunking menstruation myths.

2) Enhancing the knowledge and skills of sanitation workers in managing menstrual health and the
proper disposal of menstrual waste.

3) Facilitating sessions and group discussions to provide a platform for beneficiaries to share their
experiences and discuss challenges related to menstruation.

4) Organizing a poster-making competition and letter writing involving men, students, teachers, and
parents to visually depict the appropriate disposal methods for menstrual absorbents.

5) Conducting a menstrual hygiene sanitary pad making and film screening activity to promote
awareness and sensitivity towards Menstrual Hygiene and Health Management

6) Workshops were organised to involve men in understanding menstruation and women health-
giving importance to availability of new products in the market

7) Distributing sanitary pads to women in various vulnerable groups, including those using
community toilets, SHG members, CBO members, CSWs, adolescents, ICDC sevikas, and urban,
rural and tribal communities.

8) Utilizing multiple media channels, such as social media, radio, newspapers, and videos, to reach a
wide audience and spread awareness about menstrual health and hygiene.

In summary, the MAHA-UWES-C partners employed a range of collaborative actions and innovative
approaches to effectively reach and educate individuals about menstrual health and hygiene in
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Maharashtra. The partners are committed to aiming for a better future where menstruation is treated
as a separate subject and not as a component in health.

Timeline of Activities
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MH Reach

Through Partners of Maharashtra Urban WASH and ES Coalition and MahaPECOnet
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3. Embracing Menstruation: Enhancing
Awareness for Health and Equality

Menstruation is a critical and distinct subject that has a considerable impact on the lives of individuals
and society as a whole. It is an important part of human growth and necessitates an empowering
approach via focused awareness sessions. Addressing menstrual hygiene issues demands a thorough
and empowering approach that prioritizes awareness workshops/sessions. We can break the taboos
around menstruation and move towards a society that welcomes menstrual health and equality for
all by spreading correct information, fostering open discourse, and providing necessary tools and
treating it as a separate topic and not a sub-topic in development context.

3.1 Persuading Change through Workshops, Trainings and
Mentoring Sessions

Our workshops, trainings, and mentorship sessions acted as change agents, establishing a
comprehensive awareness of menstruation health and equity among all beneficiaries. The activities
by Maha-UWES-C partners inspired individuals to challenge conventional standards, shatter taboos,
and create good attitudes around menstruation through participatory and engaging sessions. Maha-
UWES-C drove the MH Week with support from MahaPECONet, together with their partner
organizations to create a future in which menstruation health is prioritized and embraced for its critical
role in human development.

On 11th May 2023, a consultation
meet was organized by the
Maharashtra Urban WASH and
Environmental Sanitation Coalition,
in collaboration with MahaPECOnet,
State Government Departments,
Development Partners, and other
stakeholders, in preparation for the
Global Menstrual Hygiene Day 2023
celebrations. The purpose of the
meet was to discuss and plan
activities for the  week-long
celebration of Menstrual Hygiene
Day. The consultation meeting began
with an overview of the celebration
and briefing on the themes for Menstrual Hygiene Day 2023. Various themes were discussed, and it
was suggested that activities be formulated based on these themes. Presentations were made by
representatives like Mr. Sandeep Tendolkar from UNICEF, Ms. Karon Shaiva from Rise Infinity
Foundation, Mr. Pravin Jadhav from CYDA, sharing their initiatives and planned activities.

Figure 3 Online consultation meet for MH week with partners

The MahaPECOnet partners such as Dnyandeep Samajik Sanstha, WFP, KMCT, Kshitij Foundation,
NISD, CACRalso shared their experiences and initiatives related to menstrual hygiene. Documentation
formats for recording activities were introduced and discussed. All participants expressed their
support and willingness to conduct awareness sessions and activities in their respective locations. The
consultation meet provided a platform for development partners to align their efforts and contribute
to the Menstrual Hygiene Day 2023 celebrations. It reflected the collective determination to create
awareness, address taboos, and promote menstrual hygiene management. The discussions and
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sharing of initiatives helped in contributing to the success of the Menstrual Hygiene Day, fostering a
positive impact on menstrual health and hygiene in Maharashtra.

3.1.1 Secretariat Empowering through Capacity Building for Sustainable Menstrual
Hygiene Management

3.1.1.1 Interactive session on Menstrual Products Usage and Best Practices

As part of the week-long
activities, the Secretariat of
Maha-UWES-C at RCUES of
AlILSG, Mumbai conducted
an Internal Capacity Building
session on "Products and

Practices to achieve
Menstrual Health and
Hygiene Management

(MHHM)." The Capacity
Building session benefitted
from the valuable expertise
of guest speaker Ms. Rajasi
Kulkarni Diwakar. With her
extensive experience as a
Menstrual Health and Sexual
and Reproductive Health
(SRHR) educator, Ms.
Diwakar played a crucial role
in enhancing the team's
knowledge and skills in
promoting Menstrual
Hygiene (MH) practices,
educating individuals about
menstrual health, and
advocating for supportive legislation. In addition, she introduced participants to new and sustainable
menstrual products, highlighting their benefits for both health and the environment. Moreover, her
engaging myth-buster game challenged misconceptions and provided valuable insights, fostering an
interactive and enlightening learning experience for all involved. Ms. Diwakar's contributions greatly
enriched the session, empowering the Secretariat to further their commitment to advancing
menstrual health and well-being.

Figure 5 Introduction to Eco-friendly menstrual products in the workshop

DIRECT REACH 50 and INDIRECT REACH 200+

3.1.1.2 Maha-UWES-C's Last Year’'s MHM Workshop Impact on Self Help Groups

This is the impact of workshop training provided to SHGs last year by Maharashtra Urban WASH & ES
Coalition with partnership of DAY-NULM, UNICEF Maharashtra. The aim of the workshop last year was
to equip the SHGs on Menstrual Hygiene and Management and further strengthen the local
stakeholders through them. This has resulted in a successful case study. Jejuri Nagar Parishad Deen
Dayal Antyodaya Yojana National Urban Livelihood Mission on the occasion of World Menstrual
Hygiene Day on May 28 during blood screening and guidance through Rural Hospital Jejuri. Jejuri Nagar
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Parishad community organizer Amar Rananaware, CLF President Rani Shinde, Secretary Mumtaz
Pathan organized the program. Rural hospital Surekha Kakade counselor, Sonali Pawar
superintendent, Monali Kadam, Prajakta Mhetre laboratory technician told the importance of
menstrual hygiene day to women and girls.

Figure 6 Blood screening and guidance through Rural Hospital Jejuri

Figure 7 SHG involvement in sharing importance of menstrual hygiene day to women and girl

3.1.2 Kshitij Foundation leading the Flag of Menstrual Hygiene

3.1.2.1 Seminar on Menstrual Hygiene

In an effort to address menstrual hygiene challenges in poor and needy areas of villages, Snehal Kadam
conducted informative seminars on menstrual cycle awareness and encouraged the use of cloth pads.
The seminars were organized as part of Stree Shakti Sadanshan Camps held across all talukas in
Nanded District in collaboration with Zilla Parishad Nanded. The primary objective was to empower
teachers, young girls, and women with knowledge and skills related to sustainable menstruation. By
providing essential information and promoting the use of cloth pads, the initiative aimed to improve
menstrual hygiene practices and promote a more environmentally friendly approach to menstruation.
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These seminars played a vital role in spreading awareness and fostering positive attitudes towards
menstrual health in the Nanded district with a reach of morethan 3 lakh particpants.

3.1.2.2 Bleed the Silence: Empowering Menstrual Health Awareness Online

The Bleed the Silence Talk Series, an online initiative
organized by the foundation, made a significant
impact by providing guidance sessions and expert
talks on various topics. With a remarkable
participation of 1560 individuals, the series served
as a platform for learning and engaging in
discussions surrounding menstrual health. This
year, an online guidance session was conducted by

Dr. Madhavi Javare, adding to the extensive library
of knowledge that was covered throughout the
series. A total of 37 subjects were addressed,
empowering individuals with valuable information

#Bleedthesilence
1Hed
= Ldewre

and support on their journey towards menstrual
health and well-being. The Bleed the Silence Talk
Series successfully broke the barriers of silence,
fostering awareness and understanding among
participants. Activities were carried out in
Buldhana, Washim, Jalgaon, Solapur and Vidarbha

districts across Maharashtra.

Figure 8 Bleed the silence initiative by Kshitij foundation

3.1.2.3 Caption: Empowering Menstrual Health: Snehal Chaudhary Kadam's Expert
Seminar Contribution

Through the support of the Secretariat of Maha-UWES-C, Snehal Chaudhary Kadam, Founder and
President of Kshitij Foundation, actively participated as an expert speaker in a seminar organized by
Teacher for Change (IDOBRO) that focused on menstrual health program and awareness. The online
seminar provided a valuable platform for sharing insights and knowledge on the importance of
menstrual health and effective strategies for creating awareness and promoting menstrual hygiene.
This collaboration highlighted the commitment of Kshitij Foundation towards fostering educational
excellence and creating a transformative impact in the community, particularly in the realm of
menstrual health.
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3.1.3 Idobro Bringing Change in Menstrual Hygiene Education

3.1.3.1 Teachers for Sustainable Menstrual Hygiene

The Workshop on Sustainable Menstrual Hygiene Program conducted online was a remarkable
initiative aimed at raising awareness and empowering teachers regarding sustainable menstrual
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Figure 10 Menstrual hygiene education to teachers

hygiene practices. Through interactive sessions, workshops, and the provision of educational
materials, teachers were enlightened about the significance of eco-friendly menstrual products, waste
management, and menstrual health. The program played a pivotal role in equipping teachers with the
necessary knowledge and skills to educate their students on menstrual hygiene. Comprehensive
training sessions were conducted to familiarize teachers with effective teaching methodologies,
communication techniques, and strategies to address the social stigma surrounding menstruation. The
program placed special emphasis on promoting eco-friendly practices by encouraging the adoption of
reusable pads, menstrual cups, and organic products. This not only reduced the environmental impact
but also offered cost-effective and hygienic solutions for menstruating individuals. The impact of the
program extended beyond the participating teachers, as they became advocates for menstrual
hygiene education in their schools and communities. This created a ripple effect, reaching a wider
audience and generating a more significant impact. The workshop was successfully conducted in
multiple locations, including Nashik, Buldhana, Mumbai, Mahur, Latur, Thane, Bangalore, Coimbatore,
Pune, and Rishikesh, further expanding the reach and influence of the program. Overall, the workshop
made significant strides in promoting sustainable menstrual hygiene practices and empowering
teachers to bring about positive change in the lives of young individuals.

DIRECT REACH 30 and INDIRECT REACH 325+

3.1.4 Uniting for Change on Menstrual Hygiene Management Day

3.1.4.1 Fostering Women’s Dignity by Making Menstruation Priority in GramSabhas
siene 4
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Pramod Zinjade, President of the Mahatma Phule
Samaj Seva Mandal, has led an initiative to empower
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women via effective leadership, with the goal of
fostering acceptance and dignity surrounding
menstruation. As part of the Menstruation Day
celebrations on May 28th, he suggested holding a
Gramme Sabha to address the issues that women
encounter during this natural process. Zinjade
emphasised the importance of overcoming social
conventions and customs that prolong menstrual
suffering. Zinjade emphasized the importance of
understanding and accepting menstruation as a
natural occurrence that indicates a woman's
reproductive viability in his appeal. He asked
Sarpanchs to pass Gramme Sabha resolutions
focussing on complete menstrual hygiene
management.

Figure 11 Pramod Zinzade’s efforts in Fostering Women’s Dignity by Making Menstruation Priority in
GramSabhas

Implementing instructional programmes in local schools, community centres, and health facilities,
promoting awareness through workshops and seminars, and assuring the availability of affordable
menstruation products in village panchayats are all part of this effort. Zinjade emphasised the need of
having adequate and sanitary facilities, such as separate restrooms for women and girls in schools,
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public areas, and community centres. He also recommended proper sanitary waste disposal by
installing incinerators and separate garbage containers. With the help of organisations such as UNICEF,
the appeal emphasised the need for clean water, soap, counselling, and assistance. Zinjade's call to
action is encapsulated in this study, which urges sarpanches to take important steps towards
menstrual hygiene management, eventually boosting women's dignity and well-being.

3.1.4.2 GP Herwad Sets a Bold Example of Dignity and Empowerment on MHM
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Figure 12 GP Herwad Sets a Bold Example of Dignity and Empowerment on MHM

The Gramsabha of GP Herwad in Kolhapur took a significant step towards ensuring women's dignity
and promoting menstrual hygiene by passing a resolution on the occasion of Menstrual Hygiene Day.
This remarkable achievement makes Herwad the first Gram Panchayat to prioritize and make
arrangements for effective menstrual hygiene management. The resolution reflects the commitment
of the gram panchat members to address the needs of women and create an environment that
supports their well-being and empowerment. This progressive move sets an inspiring example for
other Gram Panchayats to follow suit and prioritize menstrual hygiene as a crucial aspect of women's
health and dignity.



3.1.4.3 YASHADA's Impactful Online Training Sessions and Engagement with
Medical Officers on Menstrual Hygiene and Health

Menstruation Management Day was celebrated
globally on June 2, 2023, with the aim of raising public
awareness and dispelling ignorance, superstitions,
and misconceptions surrounding menstruation.
YASHADA organized an online state level workshop
for Sarapanch, Gramsevaks, and training coordinators
across the state on MH day. SDGs and MHM, breaking
the taboos around menstruation, infrastructure

availability for MHM and role of PRI were the key

messages delivered during the workshop by DDG, Figure 13 Online state level workshop for Sarapanch,

YASHADA Dr. Mallinath Kalshetti. Dr. Anita Mahiras Gramsevaks, and training coordinators across the state
) T " on MH day.

Associates Professor Vina Supekar and UNICEF state

consultant, Sandeep Tendolkar. Around 200 participants participated

Figure 14 Workshop by DDG, YASHADA Dr. Mallinath Kalshetti, Dr. Anita Mahiras, Associates Professor Vina Supekar and
UNICEF state consultant, Sandeep Tendolkar

DIRECT REACH 250 and INDIRECT REACH 100+



Empowering Medical Officers for Menstrual Hygiene Management through their Commitment to
Societal Health

Figure 15 Scan this to see the
related vidoes

Nearly 225 Medical officers of government Primary Health Centers
(PHCs) are oriented on Menstrual Hygiene Management (MHM) by
UNICEF during their ongoing foundation course, conducted by
YASHADA. Myths and facts about menstrual hygiene, role of medical
officers and their commitment towards society were the topics
covered during the session. MOs prepared their road map to reach out
every menstruator as part of commitment. It covers problem mapping,
resource mapping, convergence, activity mapping, IEC activities and
capacity buildings. MOs committed that they will further strengthen
the road map, when they actual join the duty station after foundation
course. YASHADA has planned to train 1000 MOs in the current year

and MHM is undividable part of the foundation course. UNICEF has advocated for the

institutionalization of MH

Figure 16 Group Activity by Medical Officers on Menstrual Hygiene and Health Management



3.1.4.4 Rural Development Department and Water Supply and Sanitation
Department of Government of Maharashtra District-wise celebration of MH week.

The Rural Development Department (RDD) and Water Supply and Sanitation Department (WSSD) of
Government if Maharashtra (GoM) issued circulars to all district authorities in Maharashtra to
celebrate the Menstrual Hygiene Week by involving women and adolescent girls. With adherence to
the circular issued by respective departments the districts undertook various activities catering to
maximum involvement of women and children. The activities were letter writing, photography, social
media posts, newspaper articles, capacity building, meetings, rallies and various competitions.
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Figure 17 Circulars issued by RDD and WSSD departments of Government of Maharashtra (GoM)

This year’'s MH Week received active participation from Ahmednagar, Amravati, Chandrapur, Dhule.
Gadhchiroli, Kolhapur, Nagpur, Nashik, Usmanabad and Vardha districts of Maharashtra.

DIRECT REACH 3830 and INDIRECT REACH 300909+



3.1.4.5 District efforts in raising awareness for MH promotion

Figure 18 Awareness Session on Menstrual Hygiene Figure 19 Health Department, Education Department,
Women and Child Welfare Department, and Women's
Self-Help Groups, participated

Zilla Parishad Nanded, CEO Smt. Varsha Thakur-Ghuge IAS, Zilla Parishad Jalna, CEO Smt. Varsha
Meena IAS, Zilla Parishad Latur, CEO Shri. Abhinav Goyal IAS, Zilla Parishad Akola, CEO Shri. Saurabh
Katiyar IAS, Zilla Parishad Raigad, CEO Dr. Kiran Patil, IAS, Zilla Parishad Chatrapati Sambhaji Nagar,
CEO Shri. Vikas Meena IAS stressed the need of encouraging women's menstrual health and hygiene.
They launched the "We Are Committed" campaign on World Menstruation Day to get everyone in
society to help young women and girls recognise the value of cleanliness and health. Various
departments and organizations, including the Health Department, Education Department, Women
and Child Welfare Department, and Women's Self-Help Groups, participated in awareness weeks that
were implemented at the district and state levels. The campaign's objectives were to refute myths,
educate girls through debates and essay contests, and capitalize on social media. Both CEOs supported
the implementation of events from May 22 to May 28 that highlighted the normal menstrual cycle,
the importance of good cleanliness, and assistance for women during this time.



Figure 20 Zilla Parishad Nanded on MH Day 2023

3.1.4.6 Fostering Menstrual Hygiene Management through Public Healthcare
Centres

z From May 22nd to May 28th, 2023, the Public
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——\ ﬁﬁtﬁﬁuﬁﬁqﬁ 32 Healthcare Centre in Khairgaon, Runza, and
Karanji of Yavatmal districts came together to
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celebrate Menstrual Hygiene Management

#HealthOfJanani (MHM). The event focused on educating and
X V V engaging adolescent girls and mothers on the
importance of proper menstrual hygiene

‘ E@A A practices. Various activities and discussions
were organized to address the challenges and
misconceptions surrounding
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Figure 19 IEC on Safe Disposal of Sanitary Napkin
menstruation. The aim was to empower

women with knowledge and resources for managing their menstrual health effectively. The initiative
played a crucial role in promoting awareness, breaking taboos, and ensuring the well-being of girls
and women in the community.

On May 25, 2023, an awareness session on menstrual hygiene management was conducted in the
village of Wangani, located in the Kalyan taluka of Ambernath district. The session was organized as
part of the Global Menstrual Hygiene Week. Various officials and representatives were present,
including Information and Education Communication Consultant, School Health and Sanitation
Consultant, Water Inspector, Sarpanch, Deputy Sarpanch, members of the Gram Panchayat, Gram
Vikas Adhikari, CRP, Jal Suraksha Kendra representative, Asha worker, and women from the
community. The aim of the session was to provide guidance on managing menstrual hygiene and
facilitate a discussion among women in the Gram Sabha of Wangani.



3.1.4.7 Majhyavar Aleli Pali! (The Phase That Visited Me!) authored article by
UNICEF Consultant

Mr. Sandeep Tendolkar, a State Consultant at UNICEF, penned an article titled Majhyavar Aleli Pali!
(The Phase That Visited Me!). The article sheds light on his personal experiences and insights regarding
menstrual hygiene and health management. With his expertise, Mr. Tendolkar, UNICEF Consultant
shares valuable knowledge and understanding on this crucial subject, aiming to raise awareness and
promote better menstrual health practices. His article serves as a valuable resource to empower
individuals and contribute to the overall well-being of women and girls. Read the article -
https://punhastreeuvach.blogspot.com/2023/05/blog-post 29.html

3.1.4.8 URMEE's Empowerment Initiative: Transforming Communities through
Menstrual Awareness and Education in Rural Pune

Figure 20 Sandeep Tendolkar's experience while travelling

URMEE (Urban Rural Management
Empowerment Establishment) conducted a pre-test to assess the needs and beliefs of students,
parents, and Anganvadi Sevikas in villages of Mulshi, Pune, regarding menstruation. The purpose of
this pre-test was to generate effective awareness sessions on menstrual reproductive organs, the
menstrual cycle, health and hygiene, and menstrual rights. The target group for these sessions
included girl students and their mothers, along with Anganvadi Sevikas. The potential reach of this
initiative was 80 individuals.

The awareness sessions conducted by URMEE had a significant impact on the target group. Through
comprehensive discussions and interactive sessions, students, parents, and Anganvadi Sevikas gained
valuable knowledge about menstruation and related topics. The sessions helped dispel myths and
misconceptions surrounding menstruation while empowering the participants with accurate
information.

By focusing on menstrual reproductive organs, the menstrual cycle, health and hygiene practices, and
menstrual rights, URMEE contributed to enhancing the overall understanding and awareness of
menstruation among the participants. This knowledge is essential for promoting menstrual hygiene,
breaking taboos, and fostering a positive attitude towards menstruation. Moreover, URMEE's
initiative aimed to create lasting impact and transform attitudes and behaviors surrounding
menstruation. By engaging both students and their mothers, the sessions encouraged open dialogue
within families and communities, leading to improved support systems for menstrual health and well-
being.

The potential reach of 80 individuals demonstrates the localized impact URMEE was able to achieve
through targeted awareness sessions. By reaching out to specific communities and individuals in rural
areas, URMEE has taken crucial steps towards addressing the unique challenges faced by marginalized
populations regarding menstrual health.

Overall, URMEE's efforts have made a significant contribution to breaking the silence around
menstruation, promoting menstrual hygiene practices, and empowering individuals with knowledge
and awareness. By targeting students, parents, and Anganvadi Sevikas in Mulshi, Pune, URMEE has
played a vital role in fostering a supportive environment for menstrual health and hygiene in rural
communities.
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3.1.4.9 SACRED's Empowering Journey: Catalyzing Change through Engaging Lady
School Teachers and Tribal Women in Palghar District

Society for Action in Creative Education and Development (SACRED) embarked on an inspiring
initiative, engaging with lady school teachers in Palghar District to promote menstrual health and
education. With a potential reach of 300 teachers, SACRED conducted impactful sessions aimed at
equipping these educators with essential knowledge and skills to create a positive impact on their
students' lives. By empowering teachers, SACRED ensures a ripple effect of transformative change
within the community.

In addition to their work with lady school teachers, SACRED extended their efforts to uplift the lives of
tribal women and adolescent girls in the Vasai block of Palghar. With a targeted group of 400
individuals, SACRED conducted three-hour sessions that addressed crucial topics related to menstrual
health and education.. These sessions served as a platform for inspiring discussions, enabling women
and girls to acquire knowledge, develop self-confidence, and challenge societal barriers.

The impact created by SACRED's interventions is profound. By empowering lady school teachers,
SACRED helps nurture a generation of informed and motivated students who have access to quality
education and holistic development. The transformative sessions conducted with community women,
particularly from tribal backgrounds, empower them to overcome challenges, broaden their horizons,
and take control of their own destinies. SACRED's work instills a sense of agency and self-belief,
fostering a community where every individual's potential is recognized and nurtured.

Through their initiatives, SACRED has paved the way for social upliftment, bridging educational and
gender disparities in Palghar District. By amplifying the voices and capabilities of teachers, women,
and girls, SACRED propels a positive transformation that permeates through every aspect of the
community's fabric.

3.1.4.10 CASA's Empowering Campaign: Revolutionizing Perspectives on
Menstruation across India

CASA, a trailblazing organization, undertook a nationwide awareness campaign aimed at
destigmatizing menstruation and making it a normalized topic of conversation. With a keen focus on
target groups including Employees-Seniors, mid-level managers, and grassroots coordinators, CASA
successfully reached out to a diverse audience of over 100 individuals across the country.

CASA conducted a webinar for Church’s Auxiliary for Social Action (CASA) staff to raise awareness
about menstrual hygiene challenges and promote the goal of normalizing menstruation by 2030.

The webinar aimed to address issues such as access to menstrual products, comprehensive education,
and period-friendly sanitation facilities. The session was initiated by one of the Governing Council
members of Social Protection Thematic - MahaPECOnet Ms. Joycia Thorat. The objective was to
contribute to a world where menstruation no longer leads to discrimination and all individuals have
their menstrual hygiene needs met. By challenging age-old taboos and fostering an environment of
open dialogue, CASA's campaign sparked a profound impact on the perception of menstruation.
Through engaging workshops, insightful discussions, and interactive sessions, CASA empowered
employees at various levels of organizations to embrace menstrual health as a natural and essential
part of life. By disseminating accurate information and dispelling myths, CASA facilitated a
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transformative shift in attitudes towards menstruation.



The impact created by CASA's efforts is far-reaching. By educating and sensitizing Employees-Seniors,
mid-level managers, and grassroots coordinators, CASA has laid the foundation for a culture of
understanding and support within workplaces and communities. This normalization of menstruation

not only promotes gender equality but also ensures that women feel valued, respected, and
empowered in their personal and professional lives.



Transforming Menstrual Health
through Innovative Approach
to Intervention



4 Transforming Menstrual Health through
Innovative Approach to Interventions

Menstrual health is a complex issue that is influenced by both the physical and social surroundings.
Women and girls require information, education, access to sanitation supplies, infrastructure for
changing and washing, and personal hygiene facilities to ensure hygienic practices and pleasant
experiences. As a result, developing interventions that match with these practices and attempt to
eradicate misconceptions through creative and engaging approaches is critical. Interactive
interventions with feedback systems resulted in significant outcomes by creating forums for debate
and active engagement, thereby empowering individuals to make informed decisions. Creative
interventions can establish discourse, modify attitudes, and promote open dialogue about
menstruation by confronting social stigmas.5 Public speaking on MHM is an effective way to raise
awareness, educate communities, and empower individuals to make informed decisions. It can
challenge stigmas, promote open dialogue, and advocate for improved access to resources and
facilities.

4.1 Public Speaking on Menstrual Hygiene

Public speaking on menstrual hygiene plays a vital role in promoting and raising awareness about this
essential aspect of women's health. Through effective communication, individuals can educate others,
break down misconceptions, and address social stigmas surrounding menstruation. By promoting
open dialogue, products we can create a supportive environment that encourages positive menstrual
hygiene practices and fosters overall well-being.

4.1.1 KSHAMTA to Uplift Women from Vulnerable Areas4.1.1.2 Break the Bloody
Silence Campaign

KSHAMATA launched its public campaign to mark the
occasion of The World Menstrual Hygiene Day on 28th May.
A simple biological act brings out pitchforks and knives.
Menstruation builds barriers between girls/women and the
rest of the world. It’s not enough just to bleed once a month,
tackle cramps and the functionality of daily being, but
women and girls also become social pariahs, forced to give
up education, income and respect. World Menstrual
Hygiene Day serves as a reminder to be warriors for the
better all-year round: Break stigmas and raise awareness
about challenges faced in terms of menstrual hygiene and
health, menstrual product and education. Take action with

Kshamata, help fight for a future by buying our products and
spreading the word. The proceeds from the sales will be Figure 20 Break the Bloody Silence Campaign
used to train more women in shelter homes and red

light/vulnerable communities.

5 Interventions to Improve Menstrual Health in Low- and Middle-Income Countries, Julie Hennegan.July 25,
2020.
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4.1.2 Reassuring Women on Eliminating Menstrual Misconceptions: Indo-Global

Service Society’s Impact

4.1.1.2 Suposhan Project for empowerment through Menstrual Management in
Rural Maharashtra

Figure 21 Interaction with women from villages on MH

The Suposhan Project, conducted by the
Indo-Global  Social  Service  Society,
celebrated World Menstruation Day on 28th
May 2023 in five blocks of Arvi, Ashti,
Chandurbazar, Morshi, and Warud villages in
Maharashtra. This initiative focused on
providing menstrual management support
to women and adolescent girls in
economically disadvantaged areas. The
project aimed to address the prevailing
superstitions and taboos associated with

menstruation by engaging Poshan Sakhi at the village level.

In rural communities, women often feel
uncomfortable  discussing  menstrual
issues, which hinders the spread of
knowledge and the understanding of
associated side effects among teenage
girls. Additionally, women's participation
in such programs can be challenging due to
various barriers. The Menstruation Day
program, therefore, involved Asha health
workers and Anganwadi Sevika from the
villages as key dignitaries, with Poshan
Sakhi playing a crucial role in the program's
organization. The Suposhan Project's
intervention helped raise awareness about
menstrual hygiene, debunk myths, and

Figure 22 Discussion with women on challenges and barriers in
Menstruation

provide much-needed support to women and girls. By engaging with the community, the project
aimed to break the silence surrounding menstruation and empower women to address their
menstrual health needs confidently. The initiative contributed to promoting menstrual hygiene
management and ensuring the well-being of women and girls in the Satara District's Karad and Patan

Tahsil areas.



4.1.1.3 Suposhan Project Entrusting Girls and Women to Break Taboos in Urban
Maharashtra

The Suposhan Project in
Maharashtra organized a series of
engaging activities aimed at
empowering girls and women. One
of the activities involved a drawing
competition where young girls
expressed their thoughts on
menstruation-related taboos. In
another session, girls were
provided with crucial information

on menstrual hygiene practices
Figure 23 Session with Adolescent girls on Menstrual Hygiene and the proper disposal of sanitary

napkins.

The workshop also addressed the
physical and mental changes women

experience during menopause, fostering
a  better understanding among
participants. A girl shared her realization
that her mother's challenges were due
to menopause, highlighting the impact & . £
of knowledge sharing. The program - : N
received positive feedback from =9
Community-Based Organization (CBO) Figure 24 Activities on Menstrual Hygiene awareness among girls

members and girls, emphasizing the

importance of such initiatives. This successful endeavor under the Suposhan Project reinforces the
significance of breaking taboos and promoting menstrual hygiene awareness among girls and women
in Nagpur Slums.

DIRECT REACH 204 and INDIRECT REACH 89

4.1.3 CYDA's Menstrual Hygiene Revolution through impactful interventions

During the Menstrual Hygiene Week celebrated from May 24th to June 2nd, 2023, across
Maharashtra, the Centre for Youth Development and Activities (CYDA) collaborated with partners like
UNICEF, Atlas Copco, Mahindra CIE, Persistent Foundation, and Aurangabad Electrical to raise
awareness and break the stigma surrounding menstruation.



4.1.1.2 Breaking Taboos, Empowering Change through product launch

CYDA's Menstrual Hygiene Week featured a powerful panel discussion held at Patrakar Bhavan, Pune,
bringing together experts and advocates in menstrual health. Esteemed speakers like Mr. Sandeep
Tendolkar, Dr. Dipti Khambote, Shri Neeraj Kumar, Shrimati Surekha Lembhe, and Kumarika Ruchi
Pandit shared insights, personal experiences, and strategies to promote menstrual hygiene practices
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Figure 25 Panel discussion at Patrakar Bhavan in Pune on MH Day

and debunk myths. The discussion fostered important conversations and created a supportive
community environment. Additionally, CYDA organized a significant Menstrual Hygiene Product
Launch, introducing affordable and eco-friendly products made by women of 10 STITCH STUDIO,
aiming to ensure comfort, safety, and sustainability.

Figure 26 Launch of a Menstrual Product by 10 Stitch Studio

DIRECT REACH 105 and INDIRECT REACH 245+



Nurturing MH Advocates by
Engaging Schools and Colleges
in MHM Initiatives



5. Nurturing MH Advocates by Engaging
Schools and Colleges in MHM Initiatives

Menstrual hygiene management (MHM) efforts in schools and colleges are essential for fostering MH
champions. By including thorough MHM instruction into the curriculum, children gain information and
understanding about menstrual health, helping to eliminate the stigma associated with menstruation.
Through this involvement, a supportive environment is fostered, encouraging young people to
advocate for menstrual hygiene and contribute to a more informed and inclusive society.

5.1 Fostering Menstrual Hygiene Ambassadors from
Schools and Colleges in MHM Campaigns

It has been successful to raise awareness and promote menstrual hygiene by including schools and
colleges in MHM campaigns through a variety of activities such rallies, essay/poetry/slogan writing
competitions, debates, and painting competitions. These interactions give students a stage on which
to share their ideas, creativity, and expertise on the subject, promoting a welcoming environment.
Students who actively participate in these programmes become menstrual hygiene ambassadors,
helping to remove taboos and advance a positive view of menstruation.

5.1.1 Citizens Association for Child Rights efforts on Breaking Stigma and Promoting
Menstrual Hygiene

5.1.1.1 Expression through Art, Empowering Girls and Women to Break Menstrual
Stigma

In an effort to normalize
conversations around
menstruation and empower
girls and women, the activity
"Expression through Art" was
organized in Malad, Mumbai,
and Wada, Palghar. With a
total of 80 participants,
including adolescent girls and

%Menstrual Hygiene

Awareness Campaign ’;3 B tribal women, the activity
P : { : involved poster competitions
i CANCR / i — where participants expressed

their thoughts and feelings
about menstruation through
creative drawings. By
providing a platform for

) ) o artistic expression, this
Figure 27 Expression through Art, Empowering Girls and Women . )

initiative aimed to break the
silence and stigma surrounding menstruation, encouraging open dialogue and fostering a positive and

supportive environment for girls and women to embrace their menstrual health.

DIRECT REACH 80 and INDIRECT REACH 120+
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5.1.2 Vacha Trusts Engaging Activities for Menstrual Health, Hygiene, and Rights

5.1.2.1 Breaking Taboos and Empowering Girls through Film Screenings on
Menstruation

Vacha Trusts organized the "Film Screening" activity in Mumbai and Thane (Kalyan-Dombivali) to
eliminate taboos and deliver factual information about menstruation to girls. The showing of films
such as 'Hello Periods' and 'Menstrupedia' established a safe and open platform for girls to explore
their menstrual concerns, misconceptions, and experiences. Despite a decline in participant numbers
owing to school vacations and space restrictions, the girls enjoyed the programme. Testimonials
highlighted how the programme helped to debunk misunderstandings, clear up questions, and
emphasize the significance of menstrual hygiene and nutrition.

Figure 28 Film Screening for Children on Eliminating Taboos Figure 29 Discussing misunderstandings among young girls
related to MH related to MH

DIRECT REACH 273 and INDIRECT REACH 1638+

5.1.3 Competitions promoting Menstrual Hygiene in Schools

5.1.3.1 Supported School Competitions on Menstrual Hygiene Management

With the support of UNICEF India, a competition was organized in schools to educate students about
Menstrual Health and Hygiene Management (MHHM) and equip them with knowledge about the
menstruation process. The competition included a range of activities such as essay writing, poster
making, and quiz competitions, aimed at dispelling myths and misconceptions surrounding
menstruation. Through these engaging competitions, students not only gained a deeper
understanding of MHHM but also developed the skills to challenge stereotypes, promote menstrual
health, and create a supportive environment for all.



5.1.4 Annapurna Sevabhavi Sanstha’s sessions on MH and Sanitary pads
distribution

5.1.4.1 Supported School Competitions on Menstrual Hygiene Management
With the collaboration of Annapurna Sevabhavi Sanstha and WinsS Alliance, informative sessions on

menstrual hygiene were conducted for adolescent girls, providing guidance on menstrual cycles and
introducing sanitary pads.

Annpurna Sevabhavi sanstha
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Figure 30 Sanitary pad distribution and awareness among adolescent girls

DIRECT REACH 5000 INDIRECT REACH 300
5.1.5 Tech Mahindra Foundation driving the change in MHM

5.1.5.1 TMF Healthcare Academies: Breaking Taboos and Promoting Menstrual
Health for Thousands of Beneficiaries

TMF Healthcare Academies recognize the importance of menstrual hygiene and are took actions to
break the taboos and raise awareness about menstrual health. So far, TMF have reached 6,766

A25051512:27
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Figure 31 Distribution of Sanitary Pads by TMF



beneficiaries, and have added over 1,000 more beneficiaries in MH week as part of the Menstrual
Hygien Day 2023 theme - “To make menstruation a normal fact of life by 2030” The activities were

implemented in TechEdu Mumbai, Tingre Nagar, Wadgaon Sheri, Kasba Peth of Pune district,
Bhiwandi, Turbhe and Mankhurd of Mumbai district.

Figure 32 Interaction with Students from TechEdu Mumbai.

DIRECT REACH 441 and INDIRECT REACH 2646+

5.1.6 Kshitij Foundation promoting MHM through Writing Competitions
5.1.6.1 Special Writing Competitions on MH Empowerment
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Figure 33 Activity IEC by Kshitij Foundation



On Menstrual Hygiene Day, the Kshitij Foundation
hosted a one-of-a-kind writing competition in
which participants were encouraged to share their
opinions and experiences about menstruation. The
competition attempted to shatter the silence and
create open talks about menstruation by featuring
a varied variety of subjects such as expressing
support for menstruation, a parent's letter to a girl,
good societal activities, and a teacher-student

Figure 34 Children performing skit on Menstrual Hygiene

essay about their responsibilities during
menstruation. The tournament attracted both
online and physical participation, including a total
of 4,250 people in this inspiring project.
Additionally, the foundation conducted a bracelet
making  competition, where participants
showcased their creativity by crafting unique
bracelets symbolizing menstrual health and
empowerment.

Figure 35 Children explaining MH poster to women from
communities

DIRECT REACH 4250 INDIRECT REACH 25500+



5.1.7 Dnyandeep Rashtriya Samajik V Shaikshanik Vikas Sanstha empowering
through MH sessions

5.1.7.1 Fostering Menstrual Health in Girls' Hostels through Awareness Session

As part of the Girls Menstruation Week, an impactful activity took place at Yashwantrao Chavan Girls'
Hostel in Karad. The Gyandeep National Institute of Social and Educational Development distributed

Figure 36 Awareness session on MH in Yashwantrao Chavan Girls Hostel in Karad

sanitary pads, emphasizing the importance of menstrual hygiene. This initiative aimed to promote
menstrual health and well-being among the girls residing in the hostel.
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Figure 37 Hostel girls participated in Red Dot Challenge

DIRECT REACH 450 INDIRECT REACH 2700+



Building Community
Engagement for Menstrual
Hygiene Management (MHM)



6.Building Community Engagement for
Menstrual Hygiene Management (MHM)

Engaging communities for Menstrual Hygiene Management (MHM) involves involving local
stakeholders and officials to improve MHM practices. By raising awareness and providing resources,
communities can address challenges and create a supportive environment for menstruating
individuals, promoting better menstrual health and hygiene. Menstrual hygiene encompasses the
access, affordability, and availability of menstrual health products within communities. It involves
ensuring that menstruating individuals have convenient access to a range of safe and affordable
menstrual products such as sanitary pads, tampons, or menstrual cups.

6.1 Collaborating with Local Stakeholders and Officials to
Foster Positive Change in MHM Practices

Collaboration with stakeholders and authorities is critical to effecting meaningful change in MHM
practices. We increase awareness, address taboos, enhance product access, and promote proper
MHM for all by working together.

6.1.1 Kshitij Foundation moving forward in Menstrual Equity and Rights

6.1.1.1 Empowering Adolescent Girls: Inauguration of Anandi Rooms for Menstrual
Comfort

In a significant initiative, the
Kshitij Foundation organized
the opening ceremony of
Anandi Rooms at Salunkabai
Raut College in Washim
District, Maharashtra. These
specially designed rooms aim
to provide comfort and
support to adolescent girls
during menstruation. With a
participation of 1000
individuals, the event marked

the inauguration of dedicated

Figure 38 Inauguration of Anandi rooms at Salunkabai Raut College in Washim

spaces equipped with essential
facilities like clean drinking water, motivational slogans, napkin vending machines, pad disposal
machines, first aid kits, soap, and handwash. These Anandi Rooms strive to create an environment
where girls can manage their menstruation with ease and dignity, ensuring their overall well-being
and empowerment.



Figure 39 Empowering adolescent girls on Menstrual Hygiene

6.1.1.2 A Collaborative Effort to Distribute Sanitary Napkins to Women

- In a meaningful collaboration
—x a o~ with Viklang Seva Sansthan
' /fﬁ‘:::'"""':vv ¥ S Chandrapur, our foundation
B8 T oy S successfully distributed sanitary
J O 1 pads to 500 participants,
particularly focusing on disabled
women and girls. This initiative
aimed to highlight the
significance of sanitary pads and
promote menstrual hygiene
among women, ensuring that
they have access to the necessary

resources for their well-being.

Figure 40 Sanitary pad distribution to disabled women and girls



6.1.1.3 Promoting Menstrual Hygiene by Sanitary Pad Distribution in Rural and
Tribal Areas

With a focus on enhancing menstrual hygiene, the foundation organized a remarkable activity in

Pimpri village, Washim district. By providing free sanitary pads to 1000 women and girls in rural and

Figure 41 Sanitary pad distribution and Awareness in Tribal areas of Pimpri village, Washim district

tribal areas, it aimed to create awareness about menstrual hygiene and ensure access to necessary
resources. This initiative aimed to empower women and girls by prioritizing their well-being and
fostering positive change in these communities.

6.1.1.4 Period Tracker for Menstrual Health in Rural and Tribal Areas Empowering
Women

A commitment to encourage better menstrual health, Kshitij Foundation created a period tracker to
help people monitor and forecast their menstrual cycles. This activity intends to equip women in
Maharashtra's rural and tribal communities with a useful tool for efficiently planning and managing
their menstrual cycles. The tracker, which is accessible in English, Hindi, Marathi, and indigenous
languages, would empower women by allowing them to take control of their menstrual health and
make educated daily decisions.

DIRECT REACH 2500 INDIRECT REACH 15000+



6.1.2 Dnyandeep Rashtriya Samajik V Shaikshanik Vikas Sanstha on strengthening
MHM

6.1.2.1 Menstrual Hygiene Awareness Session to Anganwadi Workers

In Karad, Dnyandeep Rashtriya

DNYANDEEPRASHTRIYASAMAJIKVASHAIKSHNIKVIKASSANSTHA Samajik V. Shaikshanik Vikas

MahaPECOnEtm. | Sanstha organized an
MaharashtrallibaniWASHandlEnvironmentaliSanitation| Coalltlon enlightening awareness
session for Anganwadi
workers, helper nurses, and

MENSTRUAL @:: other related professionals.

Led by Dr. Smita Desai, the
HYGIENE DAY‘ i session shed light on the

— menstrual cycle, dispelling
misunderstandings and
_ misconceptions  surrounding

menstrual hygiene among

g S ™ dnyandeepngo04@gmail.com . .

( - g..;m“o éﬁ‘a \ o u:gandeezngo g adolescent girls. The aim was

\ - = K ° . .

Re VASH-ES conLTioN ‘% 7/ @ waw.dnyandeepngo.com to equip these workers with
gﬁ'f % dnyandeepNGO

the knowledge to address the
Figure 42 IEC on Menstrual Hygiene .
challenges faced by girls

during their periods, promoting better menstrual health.

Figure 43 MH Awareness session with Anganwadi workers, Nurses by Dr Smita Desai

DIRECT REACH 350 INDIRECT REACH 150



6.1.3 Citizens Association for Child Rights Engaging Stakeholders in MH
Empowerment

6.1.3.1 Empowering Men through Bracelet Making activity, Abacus and
Menstruation

,ﬁﬁ%

Figure 44 Abacus and Menstruation activity by CACR in office and Tribal areas of Palghar

CACR organized a unique activity called "Abacus and Menstruation" at their office. Participants,
including men, actively engaged in making bracelets with 28 white beads and 5 red beads, symbolizing
the importance of May 28th. Similar activities were also conducted in urban areas of Mumbai and
tribal areas of Palghar. Though initial hesitancy was observed among men, their participation gradually
increased, promoting inclusivity and breaking the stigma surrounding menstruation.

6.1.3.2 Menstrual Hygiene Awareness Sessions by Bridging the Gap

A series of awareness seminars conducted by CACR in Maharashtra's urban and rural regions
to address the lack of awareness and information regarding menstruation hygiene. The
physiology of menstruation, myths and taboos, cleanliness practices, and dietary suggestions
were all discussed in these seminars. Slum dwellers, Anganwadi workers, sanitation workers,
and teenage females were among those who attended the seminars. Sanitary pads were also
donated as part of the seminars to promote good menstrual hygiene management.

Figure 45 Seminar with Anganwadi workers Figure 46 Seminar with Sanitation workers and Teenage
females



Figure 47 Sanitary pad distribution to slum dwellers

6.1.3.3 Streetplays Breaking Down Barriers related to Menstruation

Figure 48 Street play on Menstrual Hygiene in Mumbai eliminating taboos and
myths

Street plays were performed in
various areas around Mumbai
in an effort to foster inclusive

taboos surrounding
menstruation. The plays
emphasized the necessity of
men's involvement in
supporting and  beginning
dialogues about menstruation,
with a focus on involving men
in the conversation. The plays
attempted to question societal

conventions and stimulate positive audience interaction through powerful performances and

the use of placards.
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Figure 49 Breaking the taboos with positive audience interaction through street play

6.1.3.4 Unite for Change Signature Campaign for Menstrual Support

he:wnm thoughtypey,
I Mstruation peiog

Figure 50 MH Signature Campaign at public locations in Mumbai along with street play

CACR organized a signature campaign in public locations in Mumbai to raise awareness about
period poverty and stimulate discussion about menstruation. Mobilizers met with the general
public, including men, to address menstruation difficulties and collect signatures as a show of
support. The program aimed to promote menstrual health and well-being by fighting cultural
stigma and encouraging menstrual equality.



Figure 51 Youths and college students sharing thoughts on menstruation/periods

6.1.3.5 Building the Capacity of Social Mobilizers to Empower Change Agents

CACR held a capacity-building workshop for social mobilizers active in ongoing programmes,
with an emphasis on menstrual hygiene management. The training covered common

Figure 52 Capacity building workshop for social mobilizers from Thane, Bhiwandi and Mumbra

misconceptions, myths, and taboos around menstruation, as well as logical explanations and
activity-based sessions to give mobilizers with appropriate knowledge. The mobilizers are
better qualified to advocate healthy menstruation practices in their communities in Thane,
Bhiwandi, and Mumbra since they have increased their knowledge and abilities.
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DIRECT REACH 990 INDIRECT REACH 5940+

6.1.4 Vacha Trusts: Creating Meaningful MHM Touchpoints for Empowerment

6.1.4.1 Unleashing Creativity: Menstrual Hygiene Awareness Poster Making

Figure 53 MH Poster making and crafts by communities in Mumbai and Thane areas

The poster-making exercise allowed females to express themselves creatively and
expressively via visually attractive artwork on MHM. The exercise, which was preceded by an

|54



Figure 54 MH drawing activity among children to spread awareness

instructive lecture to reinforce their understanding, allowed girls to raise awareness about
menstruation hygiene in innovative and creative ways. The session got great feedback, with
mothers expressing excitement at learning about reusable cloth pads and girls appreciating
early menstrual education. This exercise was done in Mumbai and Thane (Kalyan-Dombivali),
bringing to a greater community understanding of menstruation health.

6.1.4.2 Empowering People through Resource Creation for Promoting MHM

Vacha Trusts created resources to raise awareness about menstrual hygiene management
(MHM). A total of 1,050 MHM booklets were meticulously made and delivered, each one
including useful information and instruction. With addition, a cloth-based body mapping tool
was created to aid with talks about menstruation health. Moreover, during the MH week, 50
colourful posters were made, effectively disseminating awareness about MHM across
Mumbai and Thane, particularly in the Kalyan-Dombivali area. These materials are critical for
encouraging menstrual hygiene and empowering members of the community.



Figure 55 Various MHM Activities with Women and Children from Mumbai, Thane, Kalyan-Dombivali



6.1.4.3 Encouraging Sanitary Pad Making for Menstrual Hygiene and Health

Vacha Trusts organized a transformative activity of sanitary pad making to raise awareness
about safe and sustainable menstrual hygiene practices. Mothers and daughters came
together in Mumbai and Thane (Kalyan-Dombivali), creating a supportive environment where
they could openly share their experiences and overcome barriers to communication
surrounding menstruation. This activity not only provided an opportunity for skill-building but
also fostered empowerment and strengthened the bond between generations. By actively
engaging in the process of sanitary pad making, participants were equipped with knowledge
and resources to prioritize their menstrual health and well-being.

Figure 56 Sanitary pad making activity among mothers and daughters in Mumbai and Thane

DIRECT REACH 228 INDIRECT REACH 1138+



6.1.5 Grameen First Strengthening Menstrual Hygiene in Remotest locations

6.1.5.1 Menstrual Hygiene Awareness and Pad Distribution in Rural Communities

Grameen First conducted offline
sessions in multiple villages of
Mokhada, including Warghadpada,
Ghosali, Ghatkarpada, Ghosali,
Ghatkarpada, Dharechapada,
Ambepana, Tribal Threads Mokhada
staff, Talyachivadi, Ghomghar,
Vashind, Saprevadi, Dudhgaon,
Vahyachi vadi. The goal was to raise
awareness about menstrual hygiene
and promote the use of sanitary pads
among women. During the sessions,
Grameen  First  discussed the

2023/%5/29 1115688

Figure 58 Discussions on health and hygiene among women from villages ~ importance of health and hygiene
during periods, educated women on

proper pad usage and disposal, and provided information on nutrition and care during menstruation.
It also emphasized the significance of handwashing with soap after changing pads to prevent the
spread of illness. Each woman received one packet of sanitary pads and two bars of soap to support
their hygiene practices. The community, including the Anganwadi Sevika, Local women, and Tribal
Threads Mokhada staff, showed great support and attendance. The women expressed gratitude for
the session, especially for learning about proper pad disposal. Through this activity, It was aimed to
empower women with knowledge and resources to improve their menstrual hygiene practices and
overall well-being.



6.1.6 Centre for Youth Development and Activities Encouraging Stakeholders on
prioritizing Menstrual Hygiene and Management

6.1.6.1 Unleashing Creative Engagements on MHM and Inspire Awareness

CYDA organized a range of engaging competitions to promote awareness and understanding about
menstrual health. One such campaign was a red dot, where participants showcased their painted red
dot on hand that captured the essence of menstrual hygiene management. They also organized a quiz
competition- “Chalta Bolta”, testing participants' knowledge about menstrual health, hygiene
practices, and related facts. The YRC youths creatively crafted a street play on menstrual hygiene. It
was applauded by the participants.

6.1.6.2 Celebrating Menstrual Hygiene Management in Rural Maharashtra
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Figure 59 MH Day Celebrations at Hanuman Basti Figure 60 MH Day celebration in Marunji taluka

MHM Day was celebrated at Hanuman Basti (Gram Panchayat Walhe) and Maruniji village in Mulshi
taluka on May 30, 2023. Honorable Shri Anil Chachar highlighted the significance of the day and
acknowledged that menstruation was a taboo subject. A total of 40 participants, including parents,
adolescent girls, and men, attended the event. Rekha Buchade, a volunteer, guided the attendees with
valuable information on menstrual hygiene. The sarpanch made a remarkable announcement during
the event, introducing eco-friendly sanitary disposal machines and vending machines in the village.

6.1.6.3 Celebrating Menstrual Hygiene Management in Urban

The Tadiwala Centre CRC celebrated Menstrual Hygiene Management (MHM) Day with two
distinguished guests, Dr. Jagtap and Mrs. Kanchan from 10stitche. Dr. Jagtap conducted an insightful
guestion and answer session with women, adolescent girls, and boys, emphasizing the importance of
maintaining proper hygiene and following a healthy diet during this time. Mrs. Kanchan introduced
the concept of "cotton pads' to the audience, shedding light on their significance for menstrual
hygiene. The Red Dot Campaign was a meaningful way to engage the participants and remind them of
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the significance of this day. Youth4Change organized a #CrimsonWeek in Pune with the youths,
spreading awareness and encouraging open conversations.

Figure 61 Session by Dr jagtap and Mrs Kanchan on Menstrual Hygiene and introducing cotton pads

DIRECT REACH 5616 INDIRECT REACH 33696+

6.1.7 Maharashtra Promoting Safe Menstruation Through MHM Inculcation

6.1.7.1 Empowering Change: UNICEF Maharashtra's MHM Initiatives for Safe
Menstruation

Partner organizations of UNICEF Maharashtra carried out a variety of events across Maharashtra to
encourage important behavioral changes, raise awareness about period poverty, menstrual hygiene,
sustainable products and disposal and period-friendly toilets. Rallies, panel discussions, melawas
(gatherings), training, demonstrations, essay writing, letter writing, and print media pieces were
among the events. These initiatives collectively lead to significant behavioral changes among
recipients by raising awareness, breaking taboos, and establishing good attitudes towards
menstruation health. These activities, which aligned with the theme of MH Day 2023, "We Are
Committed," seek to foster a culture of empathy, support, and action towards menstrual hygiene,
period-friendly infrastructure, and tackling period poverty. It also promotes the accessibility and
availability of Menstrual knowledge and products to the last mile with health concerned disposal
arrangements.
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Figure 62 Sharing experiences related to MH by Mr. Sandeep Tendolkar
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6.1.8 Abhinav Bahuddeshiya Kala Manch Seeding Positive Menstruation Change

6.1.8.1 Promoting Menstrual Hygiene in Aadivasi Areas of Gadchiroli to Empower

Tribal Women

On the occasion of International Menstrual Hygiene Day, Abhinav Bahuddeshiya Kala Manch and
Srujna organized an informative session on menstrual hygiene for tribal women in the Aadivasi areas
of Mouza-Dawandi and Mouza-Jambhali (Patil Tola) in Armori taluka, Gadchiroli district. The session

Figure 63 Informative session on menstrual hygiene among tribal women in Adivasi areas
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Figure 64 Informative session on menstrual hygiene and sanitary pad distribution

focused on providing guidance on menstruation, cleanliness, diet, and related information, along with
the distribution of sanitary pads. The event was attended by Ms. Jumanake, Ms. Pada, Ms. Kirange
(Sarpanch), ASHA worker, Mr. Akil Sheikh (Secretary of Abhinav Bahuddeshiya Kala Manch Gadchiroli),
and Ms. Mandira Kirange and Ms. Premila Kumoti (organizers).

6.1.9 Initiatives by National Institute for Sustainable Development (NISD)

6.1.9.1 Promoting Menstrual Hygiene in Junnar and Sangamner Blocks
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Figure 65 Empowering tribal women of Junnar and Sangamner on Menstrual Hygiene



The National Institute for Sustainable Development (NISD) organized impactful programs in the tribal
villages of Junnar block and Sangamner block to raise awareness about menstrual hygiene and provide
support to women. These initiatives included informative sessions, distribution of sanitary pads, and
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Figure 66 Sanitary pad distribution among adolescent girls

engaging programs tailored specifically for the tribal communities. By addressing the crucial issue of
menstrual hygiene and providing necessary resources, NISD aimed to empower women in these
marginalized communities and contribute to their overall well-being.

6.1.10 Rise Infinity Foundation Empowering Tribal Women on MHM

6.1.10.1 Empowering Women and Girls: Menstrual Health Awareness Sessions in
Vasai

Awareness sessions were held in Vasai at Aadivasi Pada, Rangaon, and Ambedkar Nagar for women
and adolescent girls. The aim was to educate about menstrual health, hygiene, and rights. Over 50
participants attended, many attending such a session for the first time. Initially shy, the women
gradually opened up and asked questions. The girls remained quiet, likely due to the presence of
women. After the session, women sought further information and were advised to consult a
gynecologist. The girls expressed interest in a separate session and were willing to invite their friends.
These sessions successfully raised awareness and addressed knowledge gaps in menstrual health and
hygiene.



6.1.11 Savitrichi Leki Mahila Vikas Sanstha from Menstruation to Health

6.1.11.1 HB testing and Menstruation Awareness in Kolhapur

Savitrichi Leki Mabhila Vikas Sanstha, Sadoli Kha, Kolhapur provided Information about menstrual
cycles and nutrition for women, as well as conducting HB tests. The discussions about menstrual
cycles were done with girls from the age of 12, and information has been shared.

Figure 68 Discussions with teenage girls and HB Tests along with information on MH and Nutrition in Sadoli Kha of Kolhapur



6.1.12 CPSF Sustainable initiatives in Palghar District

6.1.12.1 Raising awareness on MHM and Nutrition to distribution of consumables

Common People Social Foundation (CPSFNGO) took a sustainable initiative to promote menstrual
hygiene and cleanliness among women of various age groups in the tribal area of Palghar district.
Volunteers distributed 50 reusable pads to girls and women, addressing disposal issues. Additionally,
the organization provided food distribution to supplement nutrition for the villagers.
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Figure 69 Menstrual Hygiene and Cleanliness discussion in tribal areas of Palghar district and sanitary pads distribution
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7. Amplifying Impact Through Social and Print
Platforms

The project "Amplifying Menstrual Hygiene Management Impact Through Social and Print Platforms"
makes use of the power of media to broaden the reach and influence of menstrual hygiene awareness.
Organizations can successfully distribute knowledge, encourage beneficial practices, and break down
taboos around menstruation using social media platforms and print media channels. This approach
allows them to have a greater effect, empower individuals, and establish a supportive atmosphere for

menstrual health and hygiene.

7.1 The Digital Unity on Promoting Menstrual Hygiene
from all Partners

Using the power of digital platforms to foster unity in the promotion of menstrual hygiene. Consistent
message across internet media invalidates stereotypes, educates a large audience, and encourages

positive change.
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In Media

Kshitij Foundation

https://nandednewslive.com/2023/05/24/lecture-by-snehal-chaudhary-on-thursday-on-

menstrual-cycle-management/

Nanded Zilla Parishd

https://nandednewslive.com/2023/05/22/every-element-of-the-society-should-come-forward-to-

convince-adolescent-girls-and-women-about-hygiene-health-and-its-importance-during-

menstruation/

Mr. Sandeep Tendolkar, UNICEF Maharashtra

https://punhastreeuvach.blogspot.com/2023/05/blog-post 29.html

Aurangabad Zilla Parishad

https://m.facebook.com/story.php?story fbid=pfbidOmLWTWAar7U8JhZNhXz38f6pm6mG3LZC67
S5uRR88E0jSrr2jpzPCUMAyY7rjkwH6VLI&id=100090196280672&mibextid=Nif50z

Way forward

e Based on the collaborative efforts and activities carried out during Menstrual Hygiene Week 2023,
several key recommendations and a way forward can be outlined to ensure sustained progress in
improving menstrual hygiene and health in Maharashtra:

e Strengthening Partnerships: Building upon the successful partnerships formed during Menstrual
Hygiene Week, it is essential to foster and strengthen collaborations between government
agencies, non-profit organizations, educational institutions, and community groups. This will
create a comprehensive network that can collectively address menstrual hygiene challenges and
drive sustainable change.

e Advocacy and Policy Support: To institutionalize menstrual hygiene as a priority, there is a need
for sustained advocacy efforts. Partner organizations, along with Maha-UWES-C, can continue
engaging with decision-makers at the state and local levels to promote policies that prioritize
menstrual hygiene education, infrastructure, and access to affordable menstrual products.

e Continued Capacity Building: Capacity building initiatives should be an ongoing effort, targeting
women's groups, community leaders, healthcare professionals, and educators. By equipping these
stakeholders with the knowledge and skills needed to address menstrual hygiene effectively, they
can serve as advocates and disseminate information within their respective communities.

e Sustainable Menstrual Product Distribution: Access to affordable and sustainable menstrual
products is crucial. Partner organizations should explore innovative solutions such as establishing
local production units, promoting eco-friendly options, and advocating for subsidies or tax
exemptions on menstrual products to ensure their affordability and availability to all.
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Education and Awareness: Comprehensive menstrual hygiene education should be integrated into
school curricula to address the knowledge gap and dispel myths and taboos surrounding
menstruation. Additionally, awareness campaigns targeting both urban and rural areas should be
continued to foster a supportive and inclusive environment for menstrual health.

Research and Data Collection: To better understand the existing challenges and measure the
impact of interventions, it is essential to invest in research and data collection related to menstrual
hygiene. This will provide evidence-based insights that can inform policy decisions and further
strengthen the initiatives undertaken.

Monitoring and Evaluation: Implementing a robust monitoring and evaluation framework will help
track progress, identify gaps, and ensure accountability. Regular assessments and feedback
mechanisms should be established to measure the effectiveness of interventions and make
informed adjustments as needed.

Engaging Men and Boys: Recognizing the importance of engaging men and boys in conversations
about menstrual hygiene, partner organizations should develop targeted programs that promote
gender equality, empathy, and inclusivity. By involving men and boys as allies and advocates, the
stigma surrounding menstruation can be further challenged.

Scaling Up and Replicating Best Practices: Successful initiatives and best practices identified during
Menstrual Hygiene Week should be scaled up and replicated in other regions of Maharashtra. This
will help ensure broader coverage and impact, benefiting a larger population of women and girls.
Resource Mobilization: Adequate financial resources are crucial for sustaining and expanding
menstrual hygiene initiatives. Partner organizations should explore diverse funding opportunities,
including public-private partnerships, corporate social responsibility initiatives, and international
grants, to secure the necessary resources for program implementation.

By following these recommendations and the identified way forward, the partner organizations,
supported by Maha-UWES-C, can continue their journey towards achieving improved menstrual
hygiene and health in Maharashtra. With sustained commitment, collaboration, and a multi-
faceted approach, we can create a society where menstrual hygiene is normalized, and every
woman and girl can manage their menstruation with dignity, safety, and confidence.
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